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crosswalk communications

XWALK



the speed of time has changed. so we

he

0

D you to remain relevant and provide
eas for making long-lasting impacts.

and, to ease the journey of achieving

greatness, we make crosswalks
to link brands with consumers.




the hunger of doing things differently made some genius
advertising minds start their journey into the wild.

and thus, crosswalk communications was born. today

we are a team of creative thinkers, writers, artists,
planners, executives, data experts,

and human computers to build your brand & business.




ina world of complexity, we believe

in simplicity. we believe in solving problems by
keeping pace with the speed of time by crafting
meaningful and effective research, analysis,
strategies, execution styles

and contents.




we are driven by a singular objective. to help our clients
achieve their goal and drive businesses ahead by telling
their stories through various medium of contents.




brand planning
brand identity, brand guideline, campaign plan

creative ideation
campaign idea, copywriting, design (static, dynamic, 3D)

content creation

content development, plan, editing & production
message publishing

media buying, PR

event execution
event/activation plan, organise, execute




crosswalk communications can proudly say that
we gathered some of the great advertising minds
of the industry for its core team.




m a maruf

founder cmd Managin dwector of crosswalk
commumoahons limited. one of the key names to reckon
in the events and activation industry. under his strong
leadership, he initiated grey marketing services and
turned it into the most active wing of the company. with
20+ national and internatinal awards, he is one of the
most awarded team leaders in the advertising industry




maruf's notable works:
nokia - e shudhu banglatei shombhob, frutika - ektu beshiy pure
spelling bee, icc worldcup



regan bello

with over a decade at grey and asiatic, leads
~ crosswalk communication’s art departrent with
~unmatched creativity. his keen eye for detail and
mastery of contemporary design transform ideas into
compelling narratives. regan fosters collaboration,
pushing creative boundaries. passionate about art, he
draws inspiration from diverse cultures, making him
' the experience alchemist for the company
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crosswalk has worked with some of the
largest media organizations, group of

companies, and renowned ngos.
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we have worked for some of the
biggest names in the banking and
financial sectors and proudly served

some government institutions and
national sports organizations.

citi
EXIM

Shariah Based Islami Bank

W IDLC

Finance Limited

wfEar @ o e waeter

FtAEH

(), Islami Bank
w=¢ Bangladesh Limited

Southeast Bank Limited”
a bank with vision

()

g
Ministry of Youth & Sports

4D Prime Bank

IPDCZ  avivdy @)

BANGLADESH ARMY

LankaBangIa

FINANCE

RELIANCE

FINANCE LIMITED
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. bKash

mastercard.







Where |deas Become Visual Language
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crosswalk communications won the prothom
alo account back in 201/

since then, we are in a journey of crafting
beautiful ideas and designs for bangladesh's
most popular and largest news daily.
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CITI CELEBRATES THE 243"
INDEPENDENCE DAY OF USA

QOver 200 years of expertise in helping our clients to meet the
world's toughest challenges and embrace its opportunities.
ut MNA - the global bank.
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we believe that the speed of
time has changed. the worldis g =l — Lt

" ~the fearless force of the
"""" nation. Be the fighting

moving towards minimalism  (SEIEE ool ERSee
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able to do what we believe.
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as we believe in simplicity,
most of our digital creatives
are created to standout in the
clutter of social media.

B Southeast Bank —
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INTEGRATED
CAMPAIGNS (360°)
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country's biggest ott platform ‘chorki was launched
from crosswalk communications. we helped them
with an effective strategy, created their logo, brana
guideline and organized the launching event.
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hematic tv commercial
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an integrated campaign for ’L 4/

20th anniversary of D tv commercial - girl horse rider
prothom alo with a series of \
tv commercials, social media i

video ads, static visuals, tv commercial - blind boy
events, etc.

https://www.youtube.com/watch?v=Yhzyi9H4UvVE ty commercial = nur mohammad



http://www.youtube.com/watch?v=Yhzyi9H4UvE

dualvcﬂurrency debit card

A T L T S ) S
e ol B p

an integrated campaign for ibbl's digital wallet cellfin
launch with a series of tv commercials, social media
video ads, static visuals, events, etc. besides, we also N
did a campaign to introduce the new features of ibbl | s
internet banking and new atm booth features.

atm network P

atm booth



electromart sI5Gieo; ine f[6fE

electromart limited launched its own
installment payment plan, ‘electromart
IRoieTe) IRer B8, with a 360-degree
digital-first campaign executed by
crosswalk communications. the
campaign effectively spread awareness
of the new offering through
< B i electromart’s social media platforms,
WW om road activations, and high-visibility
T placements on news portals via website
takeovers and pop-ups.

o ovc: https://www.youtube.com/watch?

v=1wgos-/mtuc



https://www.youtube.com/watch?v=1wGOS-7MTuc
https://www.youtube.com/watch?v=1wGOS-7MTuc

DIGITAL CAMPAIGNS &
ACTIVATIONS




a digital character born from
insight. a campaign driven by
Impact

crosswalk developed ‘918 JiaT’
— a digital persona rooted in
consumer insight. by
embodying everyday
frustrations, he strategically
invites brand challengers to
engage, while subtly steering
the narrative toward positive,
solution-focused brand
messaging.




the last six

crosswalk proposed an idea to prothom alo and in
collaboration with meril, developed a content aiming
to save the endangered ringmicha language, spoken
by only six people in bangladesh by getting noticed
of the conscience of the society. in digital platforms,
the initiative shared personal stories and cultural
heritage, garnering over 12.7 million views and 39
million  impressions. this significant  public
engagement led to the creation of an independent
language  commission by the bangladeshi
government, showcasing the power of media in
driving cultural preservation and policy change.



#love for messi

during the fifa world cup 2022 in gatar,
bangladesh’s fervor for football soared,
especially with the anticipation of
lionel messi’s potential last world cup.
recognizing the strong argentine fan
base, crosswalk launched a campaign
to gather wishes for messi to lift the
cup. partnering with the popular chips
brand detos, they designed an
activation with a social media
component, achieving over 7.8 million
views, 89k engagements, and a 12
million reach, all at a low cost.
crosswalk cherishes this successful
case.




hair donation campaign for
dabur on international hair day

iIn a heartfelt collaboration between
Prothom Alo, Dabur and an informal social
media initiative called Bangladesh Hair
Donation-For Cancer Patients. This
remarkable hair donation campaign was
launched on international hair day 2023,
which led to a significant impact, with the
number of donors increasing by 400%.
Dabur enjoyed enhanced brand recall,
while Prothom Alo gained substantial
visibility. the campaign’s simple yet
emotional approach resonated deeply,
creating a lasting impression and fostering
community engagement.




konka washing machine

crosswalk communications executed a digital
campaign for konka washing machines on
behalf of electromart limited. through a
strateqic, phase-wise approach and
innovative content placements, the campaign
successfully met its sales targets. the
targeted communication effectively reached
aond engaged the intended audience,
contributing to the overall success of the
Initiative.

ovc (phase 1): https://youtu.be/pddf_yebvjc?

si=yf9jr4tfnprh9txe

ovC (phase 2):
https://youtu.be/4kxfjdmbkuw?
si=z0xdbmsosjt6-qdg
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https://youtu.be/PdDF_yE5VJc?si=YF9jR4TfNprh9txE
https://youtu.be/PdDF_yE5VJc?si=YF9jR4TfNprh9txE
https://youtu.be/4kXfJ4Mbkuw?si=Z0XdBMsoSjT6-qDg
https://youtu.be/4kXfJ4Mbkuw?si=Z0XdBMsoSjT6-qDg

. Electro Mart Limited
_/ 11h -
Q% HyeT TR BATEE KONKA @ HAIKO'R
6fS, e, waife af¥| ar 3wt See more

a3 8n KONKA HAIKS 5@

digital only consumer
promotion for KONKA
(2 yearsinarow)

21
ii]‘ e electromart store @ Eloctro Mart Limited  £F Teade Inbermational Industries Ltd. @ w64
a3 3 KONKA HAIK®

‘. . a - — : _

2 yedrs in a row, we designed,
launched and executed o
digital only consumer
promotion for KONKA.

the campaign has delivered
250%from the kpi set by the
company and so far one of the
best consumer promotion the
braond has ever done in
Bangladesh.

(STTeS GIEeTIPTa SIS S e 314 fAfX60 Soard]

ERST ENG™ STANTON PARK. " - KINGMAN PARE = m
a al o e atiey i f fatmeni @ @ Electro Mart Limited O 16649  electromart.store
- £



driving digital success for electromart

a3
&
. eIeEtromart o

' 5 \ (& electromart ”2 ‘
s a5 brands
e G |

Eo 08 v
——— T

at crosswalk communications ltd, we craft
impactful digital campaigns for
electromart’s leading brands — KONKA, GREE
(Bangladesh’s no.1 ac brand) and HAIKO.

NapRy IR
= our strategic repositioning of KONKA under
¢ ™ .. nSpRy the “happy thakun® platform reshaped its
PR B CLIEEIEIEE! . . . .
L \IARI - ' e B e image into a smart, solution-driven brand.
) | e Sl T from perception shifts to market domination
e [P — that’s our digital playbook!
SMARTEST &I~ /il \ e

EXPERIENCE

& COOKING GRILLING

S N i T WEEUmed  with consistent innovation in digital strategy,
_ o ol e, GREE continues to lead the market and

secure top recognitions, including multiple
bbf awards.

=~
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e 16649 & electromart.stors
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nbr tax awareness campaign

the national board of revenue (nbr), with
support from the european union, launched its
first-ever digital tax awareness campaign,
executed by crosswalk communications.
focused on educating citizens about income
tax and promoting online return submissions
via etaxnbr.gov.bd, the campaign achieved
remarkable results—over 1 million ereturn
submissions and 100k followers on nbr’s
previously inactive facebook page.

facebook:
https://www.facebook.com/nbr.bangladesh

youtube:
ntips: //www.youtube.com/@nbr.bangladesh

inkedin:

nttps: //www.linkedin.com/company/nbrbang
ladesh/posts/?feedview=all



https://www.facebook.com/nbr.bangladesh
https://www.youtube.com/@nbr.bangladesh
https://www.linkedin.com/company/nbrbangladesh/posts/?feedView=all
https://www.linkedin.com/company/nbrbangladesh/posts/?feedView=all

SOCIAL MEDIA
MANAGEMENT
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frutika social media management

as a part of integrated communication
for frutika juice, crosswalk
communication ltd handle the social
media page of frutika. apart from their
reqular brand communications. we
generate occasion based static and
dynamic post design for frutika



INTRODUCING ESTEEM
PREMIUM DEPOSIT ACCOUNTS

EMERALD

SAVINGS ACCOUNT

GARNET
CURRENT ACCOUNT
ZIRCON
FDR

TOPAZ

ADVANCE TERM DEPOSIT

BE AN ESTEE A
BE PRIVILEGED

dEIS AND GREETINGS
LOGISTICS SUPRORT

CASH BACK OFFERS
COMPLIMENTARY GIFTS
OFFERS,

ALRMORT

PLIMENTARY DINING
AIR TICKETS
HOSPITAL EACILIT]

S Southeast Bank Limited”

a bank with vision

53 Southeast Bank Limited™

a bank with vision

INTRODUCING
PRIORITY LOUNGE
FOR

esteem (south east bank plc) :

P
esteem is a southeast bank limited fﬁ
premium category program. crosswalk <
communications ltd is taking care of
the page and post. crosswalk develops
the offer and services offered and
provided for the esteem clients.

CUSTOMERS

| Southeast Bank Limited”
B a bank with vision

B Southeast Bank”™
a bank with vision
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ISLAMI BANK
AGENT BANKING

== » AccountOpening
» Caszh deposit and withdrawal
* Foreign Remittance withdrawal
» Utility bill payment
» Applying for small and agricultural
investment

75 [slami Bank . i
- Maeed 20 fslamic Shaqah N .:' Mo [ ﬁ‘ 6 » =T Treed alwn cetptree ey

oy el vy e Rene

STUDENTS' MUDARABA

islami bank bangladesh ple &5 e CellZy s AR

MUDARABA SCHOOL | N Oliell B (Aeeig Wb
STUDENTS' SAVINGS ‘ ‘ 'V Banking anc beyond , (et A1 sarit Bt At R
ACCOUNT * -

(For school / collage students) ,. 4 ) g L - m m ﬁﬁtm M

¥t aeenil), Fidfie darm e aeifas, gadie

the largest retail bank of bangladesh, s, ¢ ~ ot — T A e

» Preliminary Payment Tk 100 so @IS Br snfy fafFwmm

islami bank bangladesh limited &,
offers number of servicestoitsclient.
crosswalk communications ltd -
develops the design and maintains
the facebook page to carry forward
the services and offers from ibbl.
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mr. noodles

mr. noodles is a product of pran agro
food ltd. and it has claimed its place in
the market with its dynamic taste and
variants. crosswalk communications
ltd maintains the facebook page for
them, including design development,
post and management.



maskyou

\ASK ON MASK

S.OTHE YOUR

& maskyou.studio &) maskyou.studio

mu studio SOMETIMES SCIENCE IS MORE

ART THAN SCIENCE, MORTY!

maskyou studio is design mask and other accessories
developer and seller. it has its own design
development segment to meet the trendy and
modern design mask and other accessories for both
boys and girls. crosswalk communications ltd
supports with its conceptual development, post
development, page management and customer
handling support.

& maskyou.studio maSkng



Peri—peri grilled chicken

Piccata Castelli
Chicken Breast

with Sausage
& Cheese

(Served with
French Fries)

VTS |
N nine
P 4 \ N forea wrens o3

Chicken Malai Tikka Kebab f

machan

machan is one of the trendy and popular
restaurants in dhaka based in gulshan lake
drive road. they provides multi cuisine food
and number of exotic foods made with
exotic recopies. crosswalk communications
ltd manages the page for machan
including design development, menu
design and product photography.



Sullt to Be Recognized



some-wigdehyrecognized

logos from the house of
CroSSwWalk.
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2FUN Wafer

2FUN is wafer product of Danish Food
Products (Partex). 2FUN offers tasty, itsy-
bitsy wafer for fun loving kids. Crosswalk
Communications Ltd developed the
initial  creative tasks for the brand
strating from the logo development to
post and communication development
and post in their facebook post.

o> 2T



-rom Click to Conversion



just like our universe is made up of atoms -
the marketing universe is made up of

CONVERSATI-NS

and as marketers, our roles are to either ignite or sustain them.

to thrive in today’s digital landscape, we believe e-commerce expertise is essential
for any modern marketing agency. that’s why we’ve built hands-on experience
developing websites across diverse industries—fashion, electronics, corporates,
and more. our capabilities span the full lifecycle, from design to delivery, with real -
time optimization and performance monitoring built in



with 20 years of experience

has been creating CONVERSATI2NS for a variety of
brands and organizations with diverse
audiences across the country

‘/‘( \ N
sas®nen citibank ttranscom m. “{L“E" bKash ‘N



today, our audiences are all living in an interconnected world, where
they have almost unlimited access to networks and social platforms and
information comes at them all the time.

digital technology is the only two-way conversational marketing
medium we have outside of a face-to-face meeting. This unigueness
makes digital engagement more efficient, profitable, and much, much
more vital.

A o

42M Monthly 8.5M Monthly 3.5 Bn Viewer Per
Active Users Active Users Month

f,




https://www.transcombd.com/

lll: Tr a ﬂ S C O m HOME ABOUT LEGACY BUSINESSES RESPONSIBILITY NEWS CAREER
tradition excellence °

https://electromart.store/
’_E_po.om;

@
)O

® electromart s

https://ngibd.com/

HOME ABOUT US LEGACY BUSINESSES NEWS EVENTS CSR CAREER CONTACT US

dl[‘/@blge Home AboutUs Blog Services Contact B @ dl) Login

https://maskyou.studio/

https://luminouspromo.com/

2 Login




our core services include

development & technical supervision

(hands-on supervision of frontend/backend
dev teams, integrated payment gateways &
inventory systems & api integrations for real -
time syncing. example: GREE/KONKA/HAIKO
brand with 99.9% uptime and high load
tolerance)

f-commerce & community management

facebook page management & ad campaign
setup, proactive query and community
management & brand voice consistency
across platforms. example: frutika brand with
2x engagement and loyal community

sales, fulfilment & customer service

order processing, packaging, and last-mile
delivery coordination, crm and automation for
post-sale engagement & providing structured
support channels for customer satisfaction.
example: boosted repurchase rate by 40% in 4
months for electromart.com.bd

sales, fulfilment & customer service

order processing, packaging, and last-mile
delivery coordination, crm and automation for
post-sale engagement & providing structured
support channels for customer satisfaction.
example: boosted repurchase rate by 40% in 4
months for electromart.com.bd




our belief

the ultimate factor that decides whether a technology
will be adopted is not technical at all.

the most essential aspect of any web site these are
enabling visitors on how well the ui/ux are designed and
supports human cognitive capabilities

in short, it’s not just a site visit, it’s about
talking to someone - more human-Llike




which is why we would like to propose a website
that is intertwined with your communication
framework to capture the audience and treat them
like we physically treat them




< <

first impression matters
® assessments made in 2-5 seconds
® 94°% of first impression related to design

beautiful design builds trust
® poorly executed design is major reason people
mistrust website/brand

to be able to do the front-end Ul/UX and
designing; we need to have a logo and Brand
Guideline in place

avoiding template looking design.

design the website and audience experience (UX &

Ul) keeping the brand essence and viewpoint in mind.

our usual design
considerations




website optimization
strategies

[ mosue |
FIRST
L=

mobile first technical SEO core web vitals

‘W~ K*;
@‘I]ll&ll
A1 ITT 1T 1)

schema user link building
experience

®

user intent

content
marketing



EXPEriences People Remembper



gronthomela to boimela
(2019, 2020, 2021 & 2022)

crosswalk successfully transformed the
“jatio gronthomela® into the widely
recognized “boimela™ aligning with popular
sentiment. as the largest book fair in the
world, boimela being the no 1 calendar
event in bangladesh needed the creative
touch created by crosswalk. organizing this
massive event for four consecutive years
demonstrates crosswalk’s exceptional
management skills and attention to detail,
solidifying our reputation as experts in
event coordination and cultural promotion.




sera satarur khojey bangladesh

a nationwide swimmer hunt campaign spanning 64 districts,
in collaboration with the bangladesh navy and bangladesh
swimming federation. the 360-degree campaign and
activation aimed to discover talented swimmers through live
competitions. this initiative resulted in identifying 57
exceptional swimmers who are actively competing today.
the campaign’s reach was extensive, drawing significant
participation across the country and showcasing the depth
of swimming talent within the nation.
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prothom alo anniversary calendar event

since 2016, crosswalk has been the driving force behind the
successful planning, organization, and execution of
prothom alo’s prestigious anniversary calendar event.
known for its exclusivity, this event is highly anticipated,
with attendees eagerly awaiting invitations. each year,
crosswalk faces the creative challenge of enhancing the
experience, pushing their creative capabilities to new
heights. this ongoing success highlights crosswalk’s
expertise in delivering innovative and memorable events



SUMMER FEST

experience and reliability lead us to arrange high
voltage events like arcasia, tupperware summer
fest and sporsho; a very special event for the
people suffering from sight loss



crosswalk arranged the international model
pageant competition, face of asia’s bangladeshi
part, named face of bangladesh and several big
shot bangladeshi event like denim expo






	m a maruf a changemaker, who believes in people culture and creative thinking  
	regan bello the experience alchemist  
	poddo the jingle bell
	rahul the story teller
	notable works
	pantho the mechanic
	munna cool & collected  
	CREATIVE & COMMUNICATION DESIGN
	INTEGRATED CAMPAIGNS (360°)
	https://www.youtube.com/watch?v=Yhzyi9H4UvE
	electromart সহজলভ্য সহজ কিস্তি
	DIGITAL CAMPAIGNS & ACTIVATIONS
	a digital character born from insight. a campaign driven by impact
	crosswalk developed ‘নাই মামা’ — a digital persona rooted in consumer insight. by embodying everyday frustrations, he strategically invites brand challengers to engage, while subtly steering the narrative toward positive, solution-focused brand messaging.
	the last six
	#love for messi
	hair donation campaign for dabur on international hair day
	konka washing machine
	digital only consumer promotion for KONKA (2 years in a row)
	driving digital success for electromart brands
	nbr tax awareness campaign
	SOCIAL MEDIA MANAGEMENT
	frutika social media management
	esteem (south east bank plc)
	islami bank bangladesh plc
	mr. noodles
	mu studio
	machan
	BRANDING & IDENTITY
	some widely recognized logos from the house of crosswalk.
	2FUN Wafer
	E-COMMERCE & WEB
	just like our universe is made up of atoms – the marketing universe is made up of
	has been creating                                for a variety of brands and organizations with diverse audiences across the country
	today, our audiences are all living in an interconnected world, where they have almost unlimited access to networks and social platforms and information comes at them all the time.  
	digital technology is the only two-way conversational marketing medium we have outside of a face-to-face meeting. This uniqueness makes digital engagement more efficient, profitable, and much, much more vital. 
	https://www.transcombd.com/
	https://electromart.store/
	https://ngibd.com/
	https://maskyou.studio/
	https://luminouspromo.com/
	our core services include
	development & technical supervision
	sales, fulfilment & customer service
	f-commerce & community management
	sales, fulfilment & customer service

	our belief
	which is why we would like to propose a website that is intertwined with your communication framework to capture the audience and treat them like we physically treat them
	our usual design considerations
	first impression matters
	beautiful design builds trust

	website optimization strategies
	EVENTS & ACTIVATIONS
	gronthomela to boimela (2019, 2020, 2021 & 2022)
	sera satarur khojey bangladesh
	prothom alo anniversary calendar event
	experience and reliability lead us to arrange high voltage events like arcasia, tupperware summer fest and sporsho; a very special event for the people suffering from sight loss
	crosswalk arranged the international model  pageant competition, face of asia’s bangladeshi part, named face of bangladesh and several big shot bangladeshi event like denim expo

